MASTER’S IN MANAGEMENT COURSE SEQUENCE

BUSINESS FOUNDATIONS

Marketing Concepts

Business Analytics Fundamentals

Financial Accounting and Reporting

Managerial Finance

SELECT ONE OF THE FOLLOWING SPECIALIZED PATHWAYS:

DIGITAL MARKETING

Digital Strategies

HUMAN RESOURCES

Human Relations in Organizations

16 Credit Hours

+

STRATEGIC HEALTHCARE

Healthcare Macroeconomics

Data for Science Marketers

Employee Compensation

Management Principals
in Heathcare Systems

Foundations of Digital Marketing

Employee Total Benefits

Innovative Strategies and
Change Management

Social Media Marketing

Employment Law

Organizational Behavior in Healthcare

16 Credit Hours

+

LEADERSHIP FUNDAMENTALS

SUPPLY CHAIN

Fundamentals of
Supply Chain Management

Fundamentals of
Supply Chain Planning

Fundamentals of
Supply Chain Execution

Structured Problem Solving in
Supply Chain Management

Leading Self

Leading Teams

Leading Organizations

Career-readiness Sprint
(1 credit hour)

Please note: This course sequence is subject to change.

13 Credit Hours
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