
ElectiveCoreProfessionsl Development
a This is a series of three, 1-credit courses, that includes a selection of 
workshops and seminars.
b All students will take this 0-credit course that includes orientation and an 
overview of the marketing �eld.
c The internship is a 0-credit requirement. Students who are working in a 
marketing job can request to waive the internship requirement with 
program director approval.

d Marketing Assessment is a required zero-credit course that includes a 
program assessment and re�ection. You must pass to graduate.

Please note: This course sequence is subject to change.

Part time options available.
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